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Uncover influences the 
audience may not realize 
exist, and/or cannot easily 
articulate

Identify top drivers of 
behavior, purchase, loyalty, 
and more

Rank order a broad range 
of possible predictors

Advanced Analytics 
for Mining Complex 
Relationships

A N A L Y T I C S  T O O L K I T

1 

Conjoint/Choice 
Modeling

Driver Modeling
(e.g.., Gradient Boost Modeling, 
TreeNet, etc.)

Max Diff

Bayes Net

Perceptual Mapping

Segmentation

Basic Statistics

A sample of our capabilities, exercises, 
and tools for advanced analysis:
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